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Why present at (EL)4?

(EL)? is a University -wide symposium
highlighting the many ways undergraduates

connect experience to their Liberal Arts
education.

This is a great opportunity for undergraduates
to:

Gain experience In presenting your work In
a formal setting

Recelve feedback from faculty and peers
Share ideas and learn from other students
Enhance your resume



Posters:

Usually 1 foam board
No tri -folds

400 x 30 or
White or black

Project Title

AName

AYear
A Contact Info




Posters: What’s your story?

What did you do?

AWhy interesting? Important?

But not ONLY about what you did

AOutcomes? Who was affected ?
AReflection? How were you affected?
AHelpful information/advice to share with others ?

AWhy would others want to know about this?



Goals of Experiential Learning

When creating your poster, remember Experiential Learning
IS:

An Intellectual Challenge
Tackle real -world problems for which there are no answers in the back
of the book.
Challenge your powers of observation, analysis and creative thinking.
'I;]est theories against the concrete ; experience, create and prove new
theories.

A Practical Experience
Explore the world of a professional in the field.
Ask yourself, "Is this field the right fit for me?"
Sharpen applications for graduate school and employment by
documenting skills and experience.

Opportunity for Personal Growth
Develop skills to work in groups or independently.
Appreciate differences in learning style, values and world view.
Practice taking informed risks, and learn from mistakes as well as
successes.



Make an Outline:

Begin to make a mental outline
AWhat journey do you want people to take?

What were the biggest iIssues?
éeUnexpected results?

e Proudest achi evement
eLessons | earned?

What are your next steps?



Etffective Posters:

Readable
Legible
Well -Organized

Succinct



Etfective Presentations:
Readable

Limited time to convey your message to your
audience

AMay have <3 minutes/person

AWhat are your most important points?

Choose one memorable message

Avoid grammar & punctuation mistakes

Do the topics resonate with the audience?

Why should they know this?
The ograndmot herd rul e:
it?



Effective Presentations:
Legible
Studies show you only have 11 seconds to grab
and retain the audiencel
Al m [ or ev] stiaflly &[] eap
Can they read it from 6 -10 feet away?

A poster is not a cut-up essay
A(Again)What are your most important points ?

AlLarge font!! (30+ point)
AHigh contrast font colors
ABorders or mounting sections of text help



Effective Presentations:
Well-Organized

Spatial organization makes the difference
etween reaching 95% rather than 5%

of the audience.

Audl ence shoul dnot have
takeaways

Space In-between sections; Visually neat

A good flow of logic

Impactful, short titles
AAvoid jargon
ABorders or mounting sections of text help



Effective Presentations:
sSuccinct

D o naydrwhelm them, entice them!

AThink of 1-2 sentences to say to
everyone

AWhat are your most important points?
Your one memorable message?

Keywords and Section headings that
make an impact

Pictures and graphs instead of
paragraphs



Keep 1n Mind...

Show, donot tell
ALess (text) is more
ABullet points

Can you use ofrgani zat

Photos & figures speak volumes and break
up sections

Use of color (if you can)
APrinting
ABorders/mounting



Suggested Headings / Sections :

May differ depending on the type of poster
(Science Research vs. others)

Personalized Titles Challenges

Methods successes

Outcomes Lessons Learned
Research Topic/ Highlights of the
Problem Experience
Organization/Lab Next Slepse wher 4

this taking you?



See For Yourself

Note the next sli deée
Too much information

Too many detalls

Too little space between sections
Results arenot obvi ou




Contextual False Memories and Aging

INTRODUCTION RESULTS
Main effect of context, F(1, 32) = 13.41, p<.002

Main effect of veridical studied item vs. related, F(1, 32) = 59.35, p<.001

Recognition accuracy

False Alarms

Prop "yes" responses

Strong_old  Strong_related  Weak_old  Weak_lures
Condition

False Alarm rate

Elderly Elderly

Experiment 1 Group

METHODS Hits False Alarms

Main effect of context, F(1, 54) = 74.45, p<.001 Main effect of context, F(1, 54) = 20.56,
p<.001

Age X cix interaction;F(15'54):=3.93,
[t DISCUSSION
Experiment 2

METHODS

RESULTS
ACKNOWLEDGEMENTS: We gratefully acknowledge Kelly Fitzgerald,
Sarah Stein, and Allie Indeck for assistance with data collection and
analysis.

CONTACT: gutchess@brandeis.edu




See For Yourself

Better...

Much more space between ideas
Sections are clear

Discussion reduced and readable
Graphics steal the show

Want to spend time getting gist

Donot over whel m t he m,



Aging Affects Memory for Valenced Character Information

Megan J. Limbert & Angela H. Gutchess
Brandeis University

-Age differences in memory performance disappear when the content i3
socioemotionalor personally meaningfuRahhakt al., 2002; May et al.,
2005)

- According toSocioemotionaBelectivity Theory, emaotional, specifically
positive, information, is prioritized with ag€érstensenlsaacowitz &
Charles, 1999), but it may be that the advantage of emotion holds only for
remembering general ideas as opposed to specific details

-There is evidence that the way in which older and younger adults diffe: " in
memory performance based on the positivity or negativity of images
changes as a function of whether that memory is for general or specific
information KensingerGaroffEaton, &Schacter 2007)

-We sought to compare how young and older adults remember both
general and specific information when that information is
socioemotionallyrelevant or neutral

- 20 young 1 age =18.95 and 20 older§l age =75.15 adult participants

- 48 faces paired pseud@ndomly with 48 names and sentences
designed to color the individual in a negative, positive, or neutral light

-Faces rated similarly anemorability, familiarity, & mood (Kennedy,
Hope, &Raz in press)

-Positive and negative sentences no differentratings of arousalt(=-
1.846,p > .05 [twotail]) or valencet(= .709,p > .05 [twotail]) for positive
and negative groups.

)}

““ -
William
This person donates blood regularly.

This person embezzles money.

-Each pairing presented for 5 sec. during encoding; participants were asked to-Performance in this domain judged according to two sets of criteria,
form an impression of each individual GAGNROGE | yR af SyASyiié

hyte 6KSy 2dzRISR o0& aailiNROGE
(K2,76) = 9.667p < .001 o° =.203), with neutral information
T 2eMdmbetell beliids A &  LISNE 2 Y K€

-Duringrecognition & recall phase, each face & name presented again;
participants were asked:
@ KFd 1AYR 2F AYLINBAAEA 2 yforéed éhoice 2 dz
of good, bad, or neutral, which assessed memory for the
character/impression of the individualsgeneral memory )
€2 KFEG StasS R2 @&2dz NB Y(&s¥esstd\demary? dzi
for the associated behavior/characteristispecific memory)

ONX

. -Butyounger adults remember more detailed information overall than
U dfdbraaduks (3883 3/65.670p < .001, 2= .631 (strict)
H1, 38) = 44.02Qf & np%n:M587 (fenient))

CNBYR F2NJ Fy AyidSNI Ol ARRyr6)2 ¥H2%H= 6 A (
dny p?- =2062 ), with older adults appearing to benefit froralenced
information relative to neutral

-Evidence for systematic bias in the way participants guessed: older adults

AYO2NNBOGt e dzaSR aLJ2&aAidA A8 =36L0pSt Y2NB {KAVGASE 2 Gh0HEINGE [ TR 200 &P

.001)

LI ASR | 3dzSaaAy3 O2NNBOiGA2ZY o6lF&aSR 2y GKS [RFLIGFGAZ2Y 2F / 2KSYyQa owm
statistic, as devised bgaacowitzt al. (2007)

-Young participants outperform oldeF(, 38) = 6.990p I' chp%w:HlS5) ‘

-Memory for positive and negative better than memory for neutral stimuli for
both age groupsH1, 19) = 27.10h <.001) & K{1,19) = 18.48% <.001)

Proportion Correctly Recalled

-Memory for positive information equal to that for negative for both age
groups H1, 19) = 3.484 = .077) & {1, 19) = 1.923 = .182)

“alence & Scoring Criteria

-In remembering general impressiongunger adults outperform older
adults, no matter the valence of the information

-Socioemotional information is better remembered than neutral no
matter the age group, replicating previous experiments (e.g. Hamann et
al., 1999; Doerksen & Shimamura, 2001) and extending this advantage t
older adults but only when those memories are of the general idea, as
opposed to specifics, of the original information

Kappa-Corrected Performance

-There is no evidence for positivity effects for general or specific
memory, except in that older adults have a guessing bias towards
positivity

Walence



Finalizing your Presentation

Proofread!!
Get feedback from friends or mentors

before printing

AClear & easy to understand?
AClean & well designed ?
AMemorable message?

Know what you most want to tell people
A1-2 sentence version; 3 minute version
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A Few Posters from Last Year

CXPE RIEN fIAL LEARNINTS,
L a S t y ear ENGAGED zARNERS

A Brandeis Symposium Spotlighting

program e

MARCH 26, 2009
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Students present their
posters during the
poster session.




ACIear sections

AColorful
borders

e e el L e ———

-t eren

AClean and e Ok
CESVANCET

ANot too
overwhelming

Alnteresting
graphics

G r a b b I n g 0 The Effect of Denervation and Reinnervation of Sympathetic Neurons on Myocytes

Keywo rds Nithya Setty, 609,



‘DeisBikes is the bicycle sharing
program of Brandeis University. Our
mission is to promote bicycling as a
desirable means of transportation in
a greater effort to strengthen a
culture of sustainability on campus.
Based out of the Shapiro Campus
Center, bikes and helmets can be
rented for a maximum of one day,
free of charge, and are maintained
weekly by student mechanics.

How does ‘DeisBikes serve
the Brandeis Community?

The idea for ‘DeisBikes began as an
environmental sustainability
initiative on the Brandeis campus.

Currently the BranVan, campus
shuttles, and personal cars are the
most common modes of
transportation for travel around
campus and Waltham, but these
emit carbon dioxide and other
pollutants that are damaging to the
environment. Previously, biking
was an untapped transportation
resource at Brandeis, and we
wanted to fill that void. ‘Deis Bikes
provides a convenient way to get
to class, encourages off-campus
exploration, and promotes a
healthy body and environment.

«We learned to apply our
. academic knowledge of

principles of
environmental
sustainability to make a
direct impact on our
campus community.

*We learned to operate
effectively as a group
and in conjunction with
campus partners to
achieve a common goal.

eis Bikes: Brandeis Bicycle Rental Program

Caroline Cappello ,
L 5 &

011 ChedckbdlL u 609,
Frank oBalkp

1 1

GS

L
‘DelsBikes Te i i
Paul Balik 10 {

Caroline Cappello ‘11 1
Lisa Frank ‘09 +
Lea Giddins ‘11

Kevin Lowenberg ‘11
Chenchao Lu '09

Susan Paykin ‘11

Mechanics:
Conner Massey ‘11
Mala Fejgin Stamieszkin *11

Process

Beginning in the Fall 2008
semester, members of both the
Student Union Senate and Laura
Goldin’s Greening the Ivory Tower
class formed the ‘DeisBikes Team
to begin planning a bicycle rental
program. During regularly
scheduled meetings we discussed
the logistics of the program and
read about bike-sharing programs
at other schools to help us get
started. After approval and funding
from the Student Union Senate, we
purchased each bike used from
Craigslist and brought them in for
an initial tune-up at the local bike
shop, Spoke N’ Wheel. We also
purchased tools, locks and
helmets. This project would not
have been possible without the
collaborative efforts of:

«Janna Cohen-Rosenthal, Campus
Sustainability Coordinator

«Mark Collins, Vice President of
Campus Operations

«Dennis Finn, Facilities

*Professor Laura Goldi

Bl O GddeBECON,1 1L e a GS,
1BOPOL Pkl s @i

ASimple
design

AColorful/
use of
contrasting
colors

ABasic but
important
Sections
(What We
Learned)

ASupporting
graphics

ANewspaper
article



AArtistic borders
APersonalized title
AQuotations
AColorful

Almpactful sections:
-Personal Reflection
-Goals
-Outcomes

Living the Conflict: Bringing Positive Change to
Arab- Israeli Relations in Israel
Marnina Co wa n , 010, | GS & HBRW



